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After completing this training, you will be able to:

} Describe key skillsets that reflect the MI approach to client care in the SOR 
2 DUI MAT 2.0 Project.

} Distinguish the demographics of clients - one size does not fit all. 
} Incorporate the spirit of MI into all aspects of the treatment experience and 

identify clients that may be open to additional services.
} Feel confident when treating the client as the expert in their life while 

determining who may need additional services for SUD/OUD treatment.
} Avoid a confrontational or labeling approach.
} Avoid creating resistance.
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} Mandated - It was not their idea to come to the DUIP
program to seek treatment for an OUD/Poly SUD or to seek 
additional services

} Fear - What is this program about? Are they gong to be treated with 
respect? Will the court, DMV or probation find out they are seeking 
additional treatment with the DUI MAT 2.0 project? How does telehealth 
work? 

} Judgement - Will we be able to see the person and not just the offense? 
Will we automatically assume they have SUD?
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For the Client? 
} The person they were got a DUI and the person they were could get 

another DUI.  
} Same people without change repeat patterns! 
} Is a SUD causing or compounding the issues in their life beyond the DUI? 

We need to ask specific questions, frequently they have  never evaluated 
their history with substances 

For the Counselor? 
} Are we creating the resistance that we need to roll with? Frequently, this 

can occur!
} It is important to finetune approaches to client care while following Title 9 

requirements and approaching the client as an individual with individual 
needs also support additional services in this grant.  

What Motivates You?
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} Motivational Interviewing is a way of being with a 
client, not just a set of techniques for doing 
counseling. 

} Motivational Interviewing is a technique in which 
you become a helper in the change process and 
express acceptance of your client.

} Motivational Interviewing can guide the resistant 
client through the change process as it is client 
centered, treats the client as the expert in their life, 
and empowers the client to develop the right skills for 
self evaluation and change goals.
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Motivational interviewing is a counseling style based on the following assumptions

Motivational Interviewing

Ambivalence about substance use 
(and change) is normal and 

constitutes an important 
motivational obstacle in recovery 

Ambivalence can be resolved by 
working with your client's 

intrinsic motivations and values

The alliance between you and your 
client is a collaborative partnership 
to which you each bring important 

expertise

An empathic, supportive, yet directive, 
counseling style provides conditions 

under which change can occur. 
Direct argument and aggressive 

confrontation may tend to increase client 
defensiveness and reduce the likelihood 

of behavioral change 



Motivational Interviewing
5 Principles

Express empathy through reflective listeningExpress

Develop discrepancy between clients' goals or values 
and their current behaviorDevelop

Avoid argument and direct confrontationAvoid

Adjust to client resistance rather than opposing it 
directly Adjust

Support self-efficacy and optimism Support



Motivational Interviewing can provide the ideal modality for 
treatment in the DUIP. Our clients come to us with variables 
that require sensitivity and a wider clinical approach to 
individuality in treatment. 

With MI we treat the client as the expert in their life. We may 
be experts in treatment, but they know their personal story, 
and this makes them the expert about themselves.

MI is not confrontational! 

We provide the support by utilizing our skillsets. 

Treating the Client as the Expert 



Motivating the client to make whatever changes they deem necessary in their 
lives and avoid future problems associated with their use is our obvious 
objective. 

MI allows us to actively listen, allowing the client to learn more about 
themselves and set goals for change. The clients must believe that we are not 
“anti-alcohol/drug” we are “anti-problems” associated with their use. Ask 
clients for their descriptions!

Ø Use or social drinker - The occasional use of alcohol without a pattern of 
excess. 

Ø Abuse or misuse - The pattern of excess use with higher BACs but has no stated 
history of progression or other addictive markers in assessment.

Ø SUD - Evidence of dependency on chemicals with a progressive pattern of use. 
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} “Rolling with Resistance” is one of the key principles of 
motivational interviewing - an approach to helping people 
change habitual behaviors which are causing problems for 
them or others.

} Motivation for change must come from them. As 
counselors, we need to motivate and encourage without having 
clients perceive any judging or shaming. 

} Our approach sets the tone for the client to reflect and 
evaluate, then choose to set change goals they believe can 
be accomplished. 
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} It is easy to see how resistance occurs in DUIP clients, from 
the DUI itself, to the court experience, to the DMV, and then 
to the DUI Program. 

} Clients made a decision that placed them in this situation, and 
they know it, no matter what they may say. 

} We see clients feeling shame, fear, and humiliation - and how 
they can begin to feel labeled. 

} Clients don’t typically resist positive regard or a respectful 
approach. 
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} There is a difference between frustration and violence, we can create the resistance 
and escalate a situation without intending to escalate a situation

} Resistance is a signal that the client views the situation differently. This requires 
you to understand your client's perspective and proceed from there. 

} Resistance is a signal to you to change direction or listen more carefully. Resistance 
actually offers you an opportunity to respond in a new, perhaps surprising, way and 
to take advantage of the situation without being confrontational.

} Adjusting to resistance is like avoiding argument, in that it offers another chance to 
express empathy by remaining nonjudgmental and respectful, encouraging the 
client to talk and stay involved. 

} Try to avoid evoking resistance whenever possible and divert or deflect the energy 
the client is investing in resistance toward positive change. 



Momentum can be 
used to good 
advantage.

Perceptions can be 
shifted.

New perspectives are 
invited but not 
imposed.

The client is a valuable 
resource in finding 
solutions to problems.
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Feedback: Give feedback on the risks and negative 
consequences of substance use. Seek the client's 
reaction and listen.F

Responsibility: Emphasize that the individual is 
responsible for making his or her own decision about 
his/her drug use.R

Advice: Give straightforward advice on modifying 
drug use.A

Menu of options: Give menus of options to choose 
from, fostering the client’s involvement in decision-
making.M

Empathy: Be empathic, respectful, and non-
judgmentalE

Self-efficacy: Express optimism that the individual can 
modify his or her substance use if they choose. Self-
efficacy is one's ability to produce a desired result or 
effect.

S



Precontemplation

Contemplation

Preparation

Action

Maintenance

Relapse 
Prevention



There are four foundation skills in Motivational Interviewing. 
The OARS skills are used in different ways throughout the processes of 

Motivational Interviewing

Caution: these skills are simple but not easy!

O
Open questions help us to get to know the whole person – closed questions gather 

focused information

A
Affirmations offer a neutral observation of a person’s strengths, resources, efforts, 

values – and statements of affirmation are more motivational than praise

R
Reflective Listening communicates understanding and attention. Complex 

reflections aren’t complicated – shorter can be better!

S
Summary statements offer an opportunity to gather diverse aspects of a problem, 

issue or conversational journey, and can also link back to previous material or 
ideas, and/or further exploration and dialogue.



Ø Elicits descriptive 
information 

Ø Requires more of a response 
than a simple yes or no 

Ø Encourages student to do 
most of the talking 

Ø Helps us avoid premature 
judgments 

Ø Keeps communication 
moving forward 

Ø Often start with words like “how” or 
“what” or 

Ø “tell me about” or “describe.” 
Ø What are you enjoying about college? 
Ø Tell me about your last major 

assignment or test. 
Ø What challenges you as a student? 
Ø How would you like things to be 

different? 
Ø What have you tried before to make a 

change? 
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Ø Must be done sincerely 
Ø Supports and promote self-

efficacy  
Ø Acknowledges the difficulties 

the client has experienced 
Ø Validates the client’experience

and feelings 
Ø Emphasizes past experiences 

that demonstrate strength and 
success to prevent 
discouragement 

Ø I appreciate how hard it must have 
been for you to decide to come here. 
You took a big step. 

Ø I’ve enjoyed talking with you today, 
and getting to know you a bit. 

Ø I appreciate your honesty.   
Ø You handled yourself really well in 

that situation. 
Ø That’s a good suggestion. 
Ø You are very courageous to be so 

revealing about this. 
Ø You’ve accomplished a lot in a short 

time. 
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Ø A way of checking rather than 
assuming that you know what 
is meant  

Ø Shows that you have an 
interest in  and respect for 
what the client has to say 

Ø Demonstrates that you have 
accurately heard and 
understood the student 

Ø Encourages further 
exploration of problems and 
feelings 

Ø It sounds like you…  
Ø You’re wondering if…  
Ø So you feel…  
Ø Please say more… 
Ø Reflections are statements.  

Statements ending with downward 
inflection (as opposed to questions) 
tend to work better because students 
find it helpful to have some words to 
start a response.  Statements are less 
likely than questions to evoke 
resistance. 

Ø Avoid “Do you mean…” and “What 
I hear you saying is that you….”  
(can appear patronizing). 

19



Ø Reinforces what has been said 

Ø Shows that you have been 
listening carefully 

Ø Prepares the client for transition 

Ø Allows you to be strategic in 
what to include to reinforce the 
direction of change 

Ø Can underscore feelings of 
ambivalence and promote 
perception of discrepancy 

Ø So, let me see if I got this right… 
Ø So, you’ve been saying… is that 

correct? 
Ø Let me see if I understand so 

far… 
Ø Here’s what I’ve heard.  Tell me if 

I’ve missed anything. 
Ø Let me make sure I understand 

exactly what you’ve been trying 
to tell me… 

Ø What you said is important.  I 
value what you say.  Here are the 
salient points. 

Ø We covered that well.  Let’s talk 
about… 20



} What did you discover during the review of the OARS?
} MAT 2.0 can become part of a conversation with clients instead of an 

additional component in a face to face. 
} Did you see why it is easier to elicit self disclosure during a conversation in 

a face to face? If the client feels heard, then they are more open to share 
personal insights and at-risk challenges. 

} Using the Spirit of Motivational Interviewing in a DUIP creates a positive 
environment for  lifestyle changes. Some clients may need and be open to 
treatment with additional services. We can provide this option during this 
grant. 

} 15 minutes! T-9 time, right? Practice having a face to face with another 
counselor, and you can see where your time is spent.
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} Create rapport with a respectful approach to client care.
} Determine where the client appears to be, on the Wheel of 

Change.
} Determine the level of motivation and willingness.
} Allow the client to set goals. It must come from them. We are 

their cheerleader.
} Support goals and progress with specific referrals that the 

client can access for a support network outside of the DUIP. 
Ø Prepare the client for options after the DUIP has ended.
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R

Resist the 
righting 
reflex

U
Understand 
the client's 

own 
motivation

L

Listen with 
empathy

E

Empower 
the client



1. Monitor payment of fees

2. Discuss and encourage participant attendance in  educational sessions and 
counseling sessions 

3. Discuss and identify problems which may be barriers to program completion 
including progress in group and other counseling sessions (MAT 2.0 can be an 
option, if review of T-9 assessment and prescreen retakes indicate  the need for 
additional services. The client must agree to take second level) 

4. Evaluate the participants’ need for referrals to ancillary services (additional 
services for grant purposes)  Here we have an opportunity to refer to a member of the 
MAT 2.0 team for evaluation  based on willingness and readiness By taking an MI 
approach to client services, we can encourage and motivate a client to begin goal 
setting for needed changes and improve their lives. 
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} The client has given us the information that drives the referrals that may be 
needed. Title 9 also requires that we use referrals (ancillary services) to 
support client care. 

} Review their Group and Face to Face notes. Typically, they mention 
family problems, housing or employment challenges. Frequently they talk 
about stressors in their lives as well as anxiety and other emotional 
challenges.  Use the OARs to support more self disclosure on challenges 
that may set them up to fail, after they complete the program.

} Never ask the client if they want referrals. If you use the spirit of MI 
when using Active Listening, referencing group notes and face to face 
content, the client may be telling us what they need and will use. MAT 2.0 
is an option for additional services and monitoring. 
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Motivational Interviewing is a respectful approach to client care. MI allows 
the client to create the changes they want to make and empowers them in the 
future with the tools we provide. 
} Treating the Client as the Expert in their Life
} Actively Listening  
} Rolling with Resistance 
} OARs 

By planting the seeds, we can ensure each client leaves knowing that there are 
options for support and resources, if and when, they need them. MAT 2.0 is 
an opportunity to address at-risk SUD clients with additional services and 
funding. We can make a difference. 
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